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Women’s Innerwear, Loungewear, Activewear,
Maternity, Swimwear & Shapewear Brand
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About Brand Clovia C _Lovia

Brand Positioning

Clovia is the go-to solution-based lingerie, lounge & activewear brand for modern Indian women delivering a perfect
blend of function, fashion and affordability.

Loved by 5 Million Women Already

Brand Voice: Joy & Happiness

« Lingerie advertising was limited to basics —comfort-cotton-fit by legacy brands thus limiting the growth of category.
« Women bought lesser pcs & didn’t care about brands as long as the product is cotton and serves basic purpose
« Clovia made Lingerie ‘Cool’ triggering impulse purchases, fashion

experiments and allowing the aspirations to play out while offering v

sizes, fits, comfort as basic hygiene




About Brand Clovia CJ_a\;Ca,

Target Audience
e Primary audience is urban women aged 25-40

« A big spill in younger & older audience as well with 40% of customers from 18-24 and 40+ yrs

Price Points
e Brand is positioned as Mid-Premium offering Premium products @ mid-premium pricing

e Product Range Price point varies from Rs 199-2499
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Clovia launched ~

&
CE®
65%

Revenue from Repeat Customers
Avg 15 pcs bought per customer yearly

w ﬂfjgﬁr

140 Mn

Customer datapoints crunched every night to
serve best product experience

A Clovia Product shipped every

1 sec

i

_

80 EBOs

across 56 cities;
1500 LFS; 2000+ MBOS

900k

Intimate fit profiles, enabling us create
data-backed bras fits

13,00,000

Pieces Shipped Monthly
20% Fits drive 80% Volume

&

5 Million

Customers

@

USP

Premium Quality
Affordable price



..In a Large, Fast-Growing Unorganized Market .. Clovia

2019 2025 Women Inner | Additional Categories
Wear

Women's Apparel -

10% CAGR

$2Bn $3.5Bn
Women's Innerwear Amongst the fastest o / Nightwear
5 | growing segments (18%
18% CAGR CAGR) driven by

evolving requirements
and increasing purchasing

Overall Apparel power
10% CAGR $50Mn $500Mn
‘ Shapewear
Unorganized sector Addressable -
contributes to 60%+ of the A A
market over =\
overall market. Moving fast 60%+ $3.5B L
towards organized play Db . $200Mn $1Bn
i -

Activewear
Source: MOSL report on Page Industries 2019 2025

A $6+ Billion Innerwear Opportunity



Lingerie Portfolio C_Loia

Mid Premium — Zivame

CalvinKlein 8 o Strong brand portfolio across lingerie, active-
N it wear, shapewear and sleepwear
Super W Mass Premium — Clovia
Premium e Solution led brand of innerwear, active-wear,
Nere? shapewear and sleepwear
| amanl
Premium efamaor e Premium — Amanté
e Fashionable and comfortable lingerie
customized specifically for South Asian
- women
@ zIvate Premium — M&S
) e Global catalogue and high quality across
Mass JOCKEY s 'M Lingerie, swimwear, nightwear, hosiery and
Premium y 4 ] athleisure
JUENSE Lovable © Luxury — Hunkemoller
e Europe’s fastest growing lingerie brand
Mass / Aoroce offering daily basic and elegant sets
Economy ! _ ‘(0/’/?/2}2 .
norganised
Players b
Basics Core Aspirational Fancy / Sensual
Core Fashion

Strong group representation across price points and product ranges



Clovia Consumer

C Loviia

Dedicated Customer Base

e 3 Mn+ Clovia.com and market place buyers

e Detailed profiling of their needs and buying
patterns

Tier 2- 3 powering the next phase
of consumption

@ Tierl, O Tier2 @ Tier3

10%

higher

In-depth fit / body information of Multiple users

» Detailed body of over 500K women
e Clovia’s Fit-test maps customer body to relevant products
e Data to cross assist in selling multiple categories

» Clovia beginners range helping collect user physical journey from initial
stages of product consumption

Semi-settled Settled

The right cup shape can do A little extra support from
ders to your silhouette. Clovia will do wonders to your

silhouette.

Average order
value by Tier 3
buyers

User profiling incorporated for serving multiple categories

~1Mn birthday /
anniversary
information

S0%+

app orders adding
further to connect with
customers

3 Mn Buyer +
Subscriber Data

~4K

Clovia seller women
working closely for
nsights

1Mn+

Sizes, Purchase Product feedbacks

Patterns, Purchase

Cycles tracked customers

delivered by buying

ew tools in development to help
track further changes in life
related to maternithy,
mestruation leading to better
product push

Clovia Profiling Engine crunches data to build profiles of over 3 Mn people



Product Overview

b LIFE STAGES

Lingerie -
Solututions ™ 5 '
Ty ¥
i:"I 14 \
! '
Shaper ] : B |
P 4-in-1 - Saree Tummy Tucker
£ == Shaper ~ =1 Shapewear - Saree Shapewear
fd
'rﬂm High |
: edium ig High
Active Impact Trendy Waist Impact
~ Sporis Bra Co-ord Sets - lights Sports Bra
\ B
S| Quirky %
eep Designs & Premium & Maternity ..+ Classic
& Lounge Licensee Comfortahle Special : Lounge
¥ ., A Feeding
. | Outfit solutions @ ‘ | Bras & High
_k for work, party | @ % Maternity Support
T-shirt bra L & bridal . Panties ’ Bras
Bras & Briefs Beginners/Teenage Early Youth Youth & Bridal Maternity Maturity

Longline
T-shirts

Long
Cotton
Nighties

W Front Open
lal v Bras & Side

Open Briefs

Seniority

Supporting our Clovia girl across
her 6 Life Stages with our Key
Categories & more (swim,
accessories, liners)

Rs 199 — 2499 — Entire pricing
pyramid covered

National coverage product wise
(fabrics, fits, fashion sensibilities)

Round the clock companion — At
gym, At work, At Club, At Home

) P ,

LIFE STAGES



Cheerful Stores embodying JOY :







Category Cont%

Padded Bra 30%
Non-Padded Bra 22%
Panties 16%
Sleep Wear 19%
Shapewear 3%
Active 6%
Accessories 4%

Price Band
Categories Price Band
Padded Bra 699-1299
Non-Padded Bra 399-1049
Panties 249-699
Sleep Wear 999-3499
Active wear 549-1499
Shapewear 699-899
Accessories 100-500




Social Media’s Darling CLOVIA = Most engaging brand account C,Lovva.

LINGERIE STORIESWITH CELEBS
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Well Marketed x
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Google and Store Locator Listing

« Google Business Listing ensures high local visibility, accurate store info, and stronger footfall intent

« Featuring your store on our website boosts discovery and drives ready-to-shop customers directly to your location

Results for Noida, Uttar Pradesh 201301 - Choose area

Gaur City Mall

https:/fwww. gaurcitymall com » shop » clovia 3

Gaur City Mall
Journey — Clovia Crafting #Underfashion | Fastest-Growing Lingerie Brand in India! ... Located in the
vibrant neighborhood of Greater Noida West, Gaur City ...

Justdial

https:/iwww_justdial.com » Noida » Clovia-Gaur-City-Ma
Clovia (Gaur City Mall) in Noida Sector 4,Noida
Clovia (Gaur City Mall) in Noida Sector 4,Noida listed under Lingerie Retailers in Noida. Rated 4.6
based on 211 Customer Reviews and Ratings with 59 Photos ...
4.6 sk (211)

Clovia, Gaur City Mall, Greater Noida
4.6 %%k kk 211 Google reviews -
Lingerie 1 Ghaziabad, Uttar Pradesh

(AR @ Directions [%] Reviews [] save

& Share . Call

¥ CASH ON DEUVERY

HTWEAR  ACTIVE

FREE SHIPPING®

SHAPEWEAR MEN'S

WINTER WEAR 4 BRAS @899

Clovia Gaur City Mall Greater

Noida

Shop =12 A, 2nd Floor, Gaur City 1, Sec-4,

Gaur City Mall, Greater Noida, uttar

Pradesh 201308

%o 01205162295

View Details

DOWNLOAD THE APP

3BRAS @099 A4 PANTIES @599  EXCLUSIVE SALE

Clovia Sector-18 Noida

uUttar Pradash

Re 01204928795

35, G Block, Pocket G, Sector 18, Noida,

View Details

BECOME AN AFFILIATE



https://www.google.com/search?q=clovia+gaur+city&rlz=1C1GCEA_enIN1129IN1130&oq=clovia+gaur+city&gs_lcrp=EgZjaHJvbWUyBggAEEUYOTIHCAEQABiABDIKCAIQABixAxiABDIHCAMQABiABDIHCAQQABiABDIHCAUQABiABDIHCAYQABiABDIHCAcQABiABDIHCAgQABiABDIHCAkQABiABNIBCDMwOThqMGo3qAIAsAIA&sourceid=chrome&ie=UTF-8
https://www.clovia.com/store-locator/noida

Outdoor and In Mall Branding

Within 5Km Radius of the store for maximum impact

Prime locations like Local markets, bus stands or well known hotspots

Preferable to take 2-4 hoardings for maximum recall and impact

Consistent brand creatives across all outdoor assets for stronger recall

e Branding at premium atrium zones for maximum center-stage visibility

« Large-format facade branding for high-impact visibility to every visitor entering the mall



Outdoor and In Mall Branding

LINGERIE
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Social Media Qmm

LinkedIn and other Socials

e Leveraging Clovia’s strong Social Media community of 1.5Mn+ followers to amplify store visibility and drive targeted footfall

Stores @ 37 w
©@ Watch Full Reel >

. : @dwia_ia:hioﬂsﬁ
clovia_fashions 1 ! _aln T g

_ ——

Samrala, -
9 = —

Turab Nagar,

Ghaziabad
é';l;Kankarbagh,
Patna
Clovia store in
AMRITSAR

@ G.T, Road,Country side

#newstoreopening

| Reply to cdlovia_fashions...



https://www.instagram.com/p/DB3XoePvDE7/?hl=en
https://www.instagram.com/stories/highlights/17861108166405514/
https://www.instagram.com/p/DPWHqTKDylf/

Hyperlocal Marketing

[
Leaflets and Vouchers ot iAoy
« Targeted leaflet and voucher outreach through high-visibility promoters, 5 0%
strategic newspaper inserts, and hyper-local brand collaborations 0 _ G )
.
. st VisiEthestorebget?SOOqf;\\

Promoter Led Activity N

« On-ground promoter activations using eye-catching, larger-than-life carry

bags to drive attention and footfall to the store

Guest Listing

e Curated guest-listing outreach to attract local influencers and high-value

customers during store launch and regional



https://www.instagram.com/reel/DDo-rw1Py0W/
https://www.instagram.com/reel/DDo-rw1Py0W/

Transit Media

Transit Media Branding
« Auto branding placed at key nearby auto stands to drive high local recall and immediate store awareness
« High-visibility branding on local buses and autos for continuous mobile reach
« Highly effective in Tier 2 & Tier 3 markets to drive strong initial footfalls

« Helps establish Clovia’s presence and build immediate brand awareness within the town

C _Lovia




Digital Media

C _Lovia

YT/Google Ads

e Hyper-targeted YouTube and Google ads run across specific pin codes or full-city coverage depending on store presence

Performance Max campaigns deployed to maximize conversions across all Google surfaces

Dedicated brand-recall campaigns to continuously reinforce Clovia’s presence in the market

Enhances store visibility among high-intent audiences in the target locality

Ensures optimized media spend with measurable results and real-time performance tracking

NMOW IN

|CHI

VISIT AT

{RAH TOWER,

AM TOLI CHOWK

Clovia now in Ranchi | Get amazing discounts and freebies

Google

Aa Gaye Ji Asi Chandigarh! - Pertty
lingerie and much more

@ Patna - Shop no: 3, Ward no: 35

D Youlube & a Q

Aa Gaye Ji Asi Chandigarh! - Lingerie,

sleap, active

Satshriakal Chandigarh! Clovia ks now in Sec 17, Nexus
Elante M 5

Elante Mall & Cosmo Plaza. Visit us, Get 2500 off on

Q@ Ghaziabad - Shop No-24, Madhu Vastra

Ge

Sponsored
clovia
W Chovia. comy!

Lingerie, sleep, &

Clovia is now ne:

Limgerie store - 1.0 km
Open

Satshriakal Chandigarh!

Elante Mall & Cosmo Pl

Chandigarh City. Elante
Gat T500 off + free Gift

%, Call @ Dire



https://www.youtube.com/watch?v=M-VAmYOvsRY

Influencer Marketing C,Lovva

Influencer Collab's
e Leveraging influencer reach to increase store awareness in local markets
e Encouraging user-generated content to expand organic reach
o Carefully selected influencer content is amplified across digital platforms, giving customers an immersive store-like

experience online

‘ #, isha_karmnwal and 2 others
l s"a @ Sliders Club * Rue Des Moulins

pras
4

m isha_kamwal © Hey Chandigarh girlies!

- :
P ‘q “#~’ Your search for the perfect lingerie for festive glam and daily
_r' | comfort ends at Clovia! %
- t g
_ —— +
- — Visit our stores at:
. -l .
. —
U L=

Cosmo Plaza, Zirakpur
" Elante Mall & Sector 17, Chandigarh &

- Shop for ¥3500 & get 500 off + exciting freebies! s

[Chandigarh, Zirakpur, Punjab, Lingerie, Activewear, Nightwear,
Shapewear, Clovia]
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https://www.instagram.com/reel/DPv_d3EEouv/
https://www.instagram.com/reel/DLC63wOIdFN/
https://www.instagram.com/reel/DPWNy05AWda/
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